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A country has never offered so much and so varied... a mosaic of natures forged for all tastes and
families, land of stories, natural scenery and the best tourist infrastructure waiting to be visited.

The United States of
America (commonly
abbreviated to the United
States, the U.S., the USA,
America, and the States)
is a federal constitutional
republic comprising fifty
states and a federal
district. The country is
situated mostly in central
North  America, where
its forty-eight contiguous
states and Washington,
D.C., the capital district,
lie between the Pacific and
Atlantic Oceans, bordered
by Canada to the north and
Mexico to the south.

The state of Alaska is in the
northwest of the continent,
with Canadato the eastand
Russia to the west, across
the Bering Strait. The state
of Hawaii is an archipelago
in the mid-Pacific. The
country also possesses
several territories in the
Pacific and Caribbean. At
3.79 million square miles
(9.83 million km2) and with
over 312 million people, the
United States is the third
or fourth largest country
by total area, and the third
largest by both land area
and population.

It is one of the world’s
most ethnically diverse
and multicultural nations,
the product of large-
scale immigration from
many countries.The U.S.
economy is the world’'s
largest national economy,
with an estimated 2011
GDP of $15.1 trillion (22%
of nominal global GDP and
over 19% of global GDP at
purchasing-power parity).
Per capita income is the : o g £
world’s sixth-highest. Come to USA.
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United States of America

Editorial.

Today Mexico, one of the principal exporters of tourism at the global level, should get to know
their closest neighbor. Yes! Our neighbor to north. A land of riches for all to experience.

Great Seal

Motto
In God We Trust (official).
E Pluribus Unum (traditional).
(Latin: Out of Many, One).

Capital
Washington D. C.

Largest city
Nueva York

Official language
None at federal level.

Demonym
American

Government
Federal Presidential
Constitutional Republic

President
Barack Obama

Vice President
Joe Biden

Independence
July 4, 1776
Declared
September 3, 1783
Recognized

Area
9.826.675 km?
3° Place

Population
308.745.538 (2010)
3° Place

Density
33.723 hab/km?

PIB (PPA)
1° Place

Total (2008)
USD $15.094 Trillion

Per Capita
USD 46.7154

ISO Code
840/ USA/US2

Internet TLD
.us .gov .mil .edu

Calling code
+1

The land area of the
contiguous United States
is 2,959,064 square miles
(7,663,941 km2). Alaska,
separated from the
contiguous United States
by Canada, is the largest
state at 663,268 square
miles (1,717,856 km?2).
Hawaii, occupying an
archipelago in the central
Pacific, southwest of North
America, is 10,931 square
miles (28,311 km2) in
area.

The United States is the
world’s third or fourth
largest nation by total
area (land and water),
ranking behind Russia and
Canada and just above or
below China. The ranking
varies depending on how
two territories disputed
by China and India are
counted and how the total
size of the United States
is measured: calculations
range from 3,676,486
square miles (9,522,055
km2) to 3,717,813 square
miles (9,629,091 km2) to
3,794,101 square miles

Editorial

(9,826,676 km2). Including
only land area, the United
States is third in size
behind Russia and China,
just ahead of Canada.

The coastal plain of the
Atlantic seaboard gives
way further inland to
deciduous forests and the
rolling hills of the Piedmont.

The Appalachian
Mountains divide the
eastern seaboard from

the Great Lakes and the
grasslands of the Midwest.
The Mississippi—Missouri
River, the world’s fourth
longest river  system,
runs mainly north—south
through the heart of the
country.

The flat, fertile prairie of
the Great Plains stretches
to the west, interrupted
by a highland region
in the southeast. The
Rocky Mountains, at the
western edge of the Great
Plains, extend north to
south across the country,
reaching altitudes higher

than 14,000 feet (4,300 m)
in Colorado. Farther west
are the rocky Great Basin
and deserts such as the
Chihuahua and Mojave.

The Sierra Nevada and
Cascade mountain ranges
run close to the Pacific
coast. At 20,320 feet
(6,194 m), Alaska’s Mount
McKinley is the tallest peak
in the country and in North
America. Active volcanoes
are common throughout
Alaska’s Alexander and
Aleutian Islands, and
Hawaii consists of volcanic
islands. The supervolcano
underlying Yellowstone

National Park in the
Rockies is the continent’s
largest volcanic feature.

The United States, with its
large size and geographic
variety, includes most
climate types. To the east
of the 100th meridian, the
climate ranges from humid
continental in the north to
humid subtropical in the
south. The southern tip
of Florida is tropical, as is
Hawaii. The Great Plains
west of the 100th meridian
are semi-arid. Much of the
Western mountains are
alpine.

Five million triple A Travelers for USA.

Today Mexico, one of
the principal exporters
of tourism at the global
level, should get to know
their closest neighbor.
Yes! Our neighbor to
north. A land of riches
for all to experience.

The U.S. has an excellent
infrastructure which allows
it to be the best host of
tourism in the world. It's
airports and interstate
highways that connect
from north to south and
east to west are without
match.

From Alaska to Florida;
50 States rich in history,
gastronomy, hotels, theme
parks, blues, jazz, rock,
big bands, film, stars,
jeans, sports, golf, the
best leagues in baseball,
American football, tennis,
etc.

With a population of over
310 million people and a
diversity of cultures, the
U.S. offers a fusion of life
in the twenty-first century.
The U.S. is a country that
specializes in being one of
the best hosts of all kinds
of tourists, from mountain
adventures to the best
boutiques, hotels and
biggest chains brands.
“Come and discover
America” is an idea
designed by Americans to
show one ofthe most varied
locations, throughout the
country mosaics

To talk about the United
States is to speak of
many things; hundreds
of destinations with
simple access via www.
discoveramerica.com.

Today, this printed and
digital version is on the

Alvaro Lopez Tostado.

table of the traveler; the
best and most experienced
traveler in the world is
what Mexico offers to this
land of infinite possibilities
for fun, entertainment and
culture.
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Art & Culture

Art & Culture.

The development of the culture of the United States of America - music, film, dance, architecture,
literature, gastronomy and Visual Arts - has been marked by many different sources.

Marilyn Monroe.

American popular culture
is expressed across
almost all media, including
movies, television, music,
comic books and sports.

Gone with the Wind and
Star Wars, Mickey Mouse
and Marilyn  Monroe,
Sesame Street and the
Simpsons, Elvis Presley,
Michael Jackson, and
Madonna, jazz, blues, and
Hip Hop, Popeye, Snoopy
and Superman, baseball,
American football and
basketball, Barbie and
G.l. Joe, hamburger and
Coca Cola - these names,
genres, and phrases relate
to American products that
have been expanded
around the world.

It is important to note that
United States tends to be
exporting of culture, and
also absorbs other cultural
traditions with relative
ease, such as origami,
football, anime, pizza and

yoga.

This marks a contrast very
large with the early days
of the United States, when
the country was seen as
a paragraph based on
agriculture with little to
offer the advanced such as
Europe and Asia centres.

Atthe beginning of the third
century, almost all major
cities of the country offered
classical and popular
music centers of historical
and scientific research,
museums, musicals and
plays, as well as artistic
projects and architectural
works of internationally.

This development
is the result of the
contributions of individual
philanthropists, as well as
the Government.

Comic.

The American comic
book is one of the three
great traditions at the
global level, together
with the Franco-Belge
and the Japanese
histories.

Being the first to
generate a real industry
andto consistently adopt
the dialogue balloon,
led the world production
during the first half of
the 20th century, with
strips of press as Flash
Gordon, Krazy Kat, LV’
Li’l Abner, Little Nemo in
Slumberland, the Prince
Valiant, Popeye or Terry
and the pirates and
the invention of comic-
book. Not to mention the
“Super Man Comic”

The sale of comic
books began to fall after
World War |l, when the
environment  suffered
the effects of self-
censorship embodied

in the Comics Code
and competition from
television and the mass

printing paperback
books.
During the  1960s,

increased the number
of comic book readers,
including university
students who liked the
new “superheroes with
problems” created by
Stan Lee in Marvel
Comics and comic
underground  authors
such as Robert Crumb.

At the end of the 1970s,
develops the market of
direct sales, allowing
Peter Bagge or Chris
Ware to present an
alternative to the genres
and predominant
formats

F

American Comic Book.
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Discover America TRy

come to USA

[l

Be in “The United States” has never
been So easy

United States is a multicultural nation, home to a wide variety of ethnic groups, traditions, and values.
Aside from the now small Native American and Hawaiian populations, nearly all Americans or their
ancestors immigrated during the last five centuries.

Summer Edition 2012
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Culture common to most
Americans is a Western
culture largely comes from
the traditions of European
immigrants with influences
from many other sources,
such as traditions brought
by slaves from Africa.
Recently, immigrants
from Asia and Latin
America have added
more elements to this
cultural mix that has been
described as “a melting pot
of races homogenized and
a heterogeneous salad
bowl”, where immigrants
and their descendants
retain, share and absorb
several distinctive cultural
features.

An analysis of cultural
dimensions prepared by
Geert Hofstede, United
States has one rate higher
of individualism than any
other country studied.

While in popular culture it
regards the country as a
society without classes,
scholars identify significant
differences that can be
considered social classes,
affecting socialization,

language, and values. @)49—0 S
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working class has been
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Visit discoveramerica.com

www.discoveramerica.com
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The music in USA.

The music of the United States reflects the country’s multi-ethnic population through a diverse
array of styles. Among the country’s most internationally-renowned genres are hip hop, blues,
country, rhythm and blues, jazz, barbershop, pop, techno, and rock and roll.

The United States has
the world’s largest music
industry and its music is
heard around the world.
Since the beginning of the
20th century, some forms
of American popular music
have gained a near global
audience.

Native Americans were the
earliest inhabitants of the
land that is today known
as the United States and
played its first music.

Beginning in the 17th
century, immigrants from
the  United Kingdom,
Ireland, Spain, Germany
and France began arriving
in large numbers, bringing
with them new styles and
instruments.

African slaves brought
musical traditions, and
each subsequent wave of
immigrants contributed to
a melting pot.

Much of modern popular
music can trace its roots
to the emergence in the

late 19th century of African
American blues and the
growth of gospel music
in the 1920s. The African
American basis for popular
music used elements
derived from European
and indigenous musics.
The United States has
also seen documented
folk music and recorded
popular music produced
in the ethnic styles of the
Ukrainian, Irish, Scottish,
Polish, Hispanic and
Jewish communities,
among others.

Many American cities
and towns have vibrant
music scenes which, in
turn, support a number of
regional musical styles.
Along with musical centers
such as Philadelphia,
Seattle, New York City, San
Francisco, New Orleans,
Detroit, Minneapolis,
Chicago, Nashville, Austin,
and Los Angeles, many
smaller cities such as
Asbury Park, New Jersey
have produced distinctive
styles of music.

Metallica.

James Brown.
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Discover this land,
like never before.

The Visa section of this
website is all about U.S.
visas for foreign citizens
to travel to the U.S.

Before traveling to the
U.S., acitizenofaforeign
country must generally
obtain a nonimmigrant
visa for temporary stay
or an immigrant visa for
permanent residence.

The type of visa you will
need is based on the
purpose of your travel.

United States citizens
don’t need a U.S. visa
for travel, but when
planning travel abroad
may need a visa issued
by the embassy of the
country they wish to
visit.

For more information,

review Americans
Traveling Abroad on
the left. We welcome
the millions of foreign
visitors and immigrants
who come to the U.S.
each year.

They add greatly to
our nation’s cultural,

educational, and
economic life. In addition
to open doors, we

also believe in secure
borders to keep us all
safe.

*See our new video,
“Visit  America: It's
Easier Than You Think”.

eLearn how the
Department of State is
meeting the growing
demand for visas — see
our video “Let's Talk
Numbers.”

within

More Useful
Resources:

*Wait Times for
Nonimmigrant Visa
Interviews.

*More visa types for
temporary stay.

*Am | eligible to travel
without a visa?

*What is a visa?
*Capitalizing on Visa
Demand to Spur U.S.
Economic Growth.

The type of visa you will
need is based on the
purpose of your travel.

International Travel

The State Department’s
Office  of American

S e i § ) e
Legal Matters and

Citizens Services and
Crisis Management
(ACS) administers the
Consular  Information
Program, which informs
the public of conditions
abroad that may
affect their safety and
security.

Country Specific
Information, Travel
Alerts, and Travel

Warnings are vital parts
of this program.

For more information
about: Please see the
website:

http://travel.state.gov/
visa/visa_1750.html
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CONSULAR ELECTROMNIC APPLICATION CENTER

Select Tooltip Languags

United States Visas

There are several types of visitor non-immigrant

visas. The citizens of certain countries including : 33 e - o ;
most European countries enjoy the benefit of Online Nonimmigrant Visa Application (D$-160)

traveling to the U.S. without a visa under the

Visa Waiver Program; however there might be - - -

advantages like longer stay time allowed when I1OW tO Apply for a U.S. Nonimmigrant Visa

applying for the B1/B2 visa or other available

visa. Welcome! On this website, yvou can apply for a U.S. nonimmigrant visa. Filling out the application on our site is the first

step in the process. After you submit yvour application, you can move on to the next steps, such as signing up for an
interview.

B-1 Business Visa Application
B-2 Tourist Visa Application

What You Need to Apply: When you fill out the
application, please make
sure to have your
passport, information
about other U.5. visas
you hawve had, if any, and
any other documents
relevant to your intended
travel to the United States
ready. You will need
information in those
documents as you fill out
the application.

Visa Waiver Program
Before starting your application, please make =ure you have the following:

F-1and M-1 Student Visa 1. A&n Internet browser that supports 128-bit encryption, and has JavaScript

L-1 Intracompany Visa to transfer to a U.S. enabled. Currently, we support Internet Explorer version 6.0 and higher,
Branch and Mozilla Firefox version 2.0 or higher.
K-1 Fiancee Visa 2. Your passpoert and any previous U.S. visas you have had.

3

1-94 and 1-94W Time Allowed to stay in the U.S. S e At | SR s

For a specific list of documentation that you may need to help you complete the
application please see travel.state.qov's Frequently fAsked Questions for the Online
DS-160 Nonimmigrant Visa Application page .

B-1 Business Visa

Answer t.O freque.ntly aSke.d c!uestlons about .the If vou are unsure what type of visa you need or want more information about a
B-1 Business Visa. Application for the United particular visa please see travel.state.qov's Tvpes of Visas for Temporary Visitors
States B-1 Business Visa page .

Location

Download times may vary

dstates.org

www.immigrationunite

A visa gives you the right to travel to the U.S.
The B-1 Business Visa allows you to travel to the
United States for business purposes as a business
visitor. There are several types of visas depending
on the purpose or type of travel. In general visas
are divided in two main groups: immigrant visas
and non-immigrant visas. Immigrant visas are
visas that allows you to travel to live permanently
in the United States and are also known as “Green
Card” or “Permanent Residence”, then the other
type are the non-immigrant visas that are more
commonly known just as visas in general. A non-
immigrant visas doesn'’t give you the right to stay
permanently in the U.S., they are issued for the
purpose of one or multiple temporary short trips to
travel as a visitor to the United States.

The application for most non-immigrant visas must
be presented at the local consulate or embassy in
country of residence of the applicant. Itis important
to know well all application requirements including
how to make an appointment, how to submit the
application for the visa, and to use the current
forms to apply for the B-1 Business Visa visa.
In addition you must stay inside the U.S. only
for the time allowed by the immigration officer at
the point of entry. It is important to understand
the difference between the expiration time of the
actual visa and the time allowed to stay inside the
US when traveling with the visa.

The following are common questions about the
B-1 Business Visa:

*Where and how to apply for the B1 business
visa?

*How to find, fill and file official visa application
forms? Visa appointment

«Eligibility requirements and instructions

*What is the different between the B-1 business
visa and the B-2 tourist visa?

*Can | work with a B-1 visa?

*What type of visa do | need to visit the United
States on vacation?

*Can | do business with a B-1 visa?

*Can | get married inside the United States if |
entered with a B1 visa?

*For how long can a person is usually allowed
stay inside the U.S. with a B1 visa?

*What is the form [-94?

*How do | know until what date | am allowed to
stay in the United States?

*Can | have multiple entries to the U.S. with a B-1
business visa?

Find out more information about how to apply
for a B-1 Business Visa and the answer to your
visa questions including how to access official
visa application forms, application filing fees,
passport requirements, general information, U.S.
consulates information, and official application
information.

Select the location where you will be applying for your visa.

Region

All [

Africa |- SELECT OME - ]

East Asia & Pacific
Europe B Eurasia

Middle East B North Africa
Central & South Asia

Select a tooltip language

[ English [+l

The Americas

Can Other People Assist Me with my Visa Application?

Yes, you can get assistance from other people. Be aware, however, that
under U.5. law (22 C.F.R. 41.103) you must electronically sign and submit
your own application unless you qualify for an exemption. This means that
you (the applicant) must click the "Sign Application” button, even if
someone else helped you fill the application out. If someone else clicks the
button instead of you, your application may not be accepted.

Location

Select the location where you will be applying for your visa.

Region

All [

Africa | - SELECT ONE - [=]

East Asia & Pacific
Eurcpe B Eurasia

Select a tooltip language
Middle East B North Africa

[English [=]

Central & South Asia

The Americas

Can Other People Assist Me with my Visa Application?

Yes, you can get assistance from other pecple. Be aware, however, that
under U.S. law (22 C.F.R. 41.103) vou must electronically sign and submit
yvour own application unless you qualify for an exemption. This means that
you (the applicant) must click the "Sign Application™ button, even if
someone elze helped you fill the application out. If someocne else clicks the
button instead of you, your application may not be accepted.

Electronically submitting your D5-160 online application is only the first step
in the visa application process. Once you have electronically submitted yvour
05-160 online application, you must contact the embassy or consulate at
which you wish to apply to confirm whether you need to be interviewed by a
consular officer, and to schedule an interview. You can find a list of U.S.
embassies and consulates here, with links to their websites where yvou can
find information about scheduling a visa interview appointment. If the
embassy or consulate at which you apply informs that you must have a visa
interview, the visa application process cannot be completed until you appear
for an interview with a consular officer.

depending on how fast
your Internet connection
iz. Pleaze be patient.

Common errors: Please
be sure you review your
application in order to
avoid comman errors in
the following requested
information areas:

+ Visa type
requested;
¢ Current home
address;
e Prior travel to
the U.5.;
+ All travel to
other countries
in the past 5
years; and
+ Name of perzon
and (if
applicable)
organization
preparing the
D5-160
Download times may vary
depending on how fast
your Internet connection
is. Flease be patient.

Common errors: Please
be =sure you review your
application in order to
avoid common errors in
the following requested
informatien areas:

+ \isa type
reguested;

e Current home
address;

¢ Prior travel to
the U.5.;

¢ All travel to
other countries
in the past 5
years; and

s+ Name of person
and (if
applicable)
organization
preparing the
DS-160
application on
vour behalf.
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And come to USA

Brand USA was established by the Travel Promotion Act in 2010 to spearhead the nation’s
first global marketing effort to promote the United States as a premier travel destination and
communicate U.S. entry/exit policies and procedures.

FormedastheCorporation
for Travel Promotion, the
public-private entity began
operations in May 2011
and does business as
Brand USA. Brand USA
works in close partnership
with the travel industry to
maximize the economic
and social benefits of
travel. Through its call-to-
action—DiscoverAmerica.
com—-Brand USA inspires
travelers to explore the
United States of America’s
boundless  possibilities.
For industry or partner
information about
Brand USA, visitwww.
thebrandusa.com

For information about
exceptional and
unexpected travel
experiences in the United
States, please visit Brand
USA’'s consumer website
at www.discoveramerica.
com. The Corporation for
Travel Promotion, now
doing business as Brand
USA, was created in 2010
to encourage ftravellers
from all over the world to
visit the United States of
America.

The public-private
marketing entity works in
close partnership with the
travel industry to maximise
the economic and social
benefits of travel in
communities around
the country. Through
its  website, Discover
America, Brand USA will
inspire travellers to explore
America’s boundless
possibilities.

Tiessa gy AVIS
Car Rental 7%@7%%/”/}

AMEnlcisl Budget %

@ CONTINENTAL
AIRLINES

%g;i o S
AmericanAirlines

Vacations.

AAVacations.com

www.youtube.com/DiscoverAmerica
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The Brand USA.

Brand USA was esta-
blished by the Travel
Promotion Act in 2010 to
spearhead the nation’s
first global marketing
effort to promote the
United States as a
premier travel destination

and communicate U.S.
entry/exit policies and
procedures.

Formed as the Corporation
for Travel Promotion, the
public-private entity began
operations in May 2011

and does business as
Brand USA. Brand USA
works in close partnership
with the travel industry to
maximize the economic
and social benefits of
travel. Through its call-to-
action—DiscoverAmerica.

com—Brand USA inspires
travelers to explore the
United States of America’s
boundless possibilities.

s

DiscoverAmerica.com

The Brand USA Logo

The Brand USA logo was
designed to capture the
American spirit and create
a fresh new brand identity
that welcomes the world
to come experience the
boundless possibilities in
America. It is not about
patriotism, flag waving or
chestbeating. Itis meant to
be welcoming, unexpected
and inclusive. It celebrates
the idea that no one thing
defines the USA - but that
each visitor interaction
and each experience
helps create the distinctly
dynamic fabric of the
American experience.

James P. (Jim] Evans.
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CEQ’s Corner

As of May 7, the nation’s
first global campaign
to inspire international
travelers to visit the USA
and “Discover this land,
like never before” has
launched in the first three
markets—Canada, the
United Kingdom, and
Japan. The TV portion of
the campaign features an
original song by Grammy-
award winning singer/
songwriter Rosanne Cash
entitled “Land of Dreams.”

We are already hearing
great feedback from
travelers and travel
professionals in those
markets about the
campaign. We are excited
aboutthepositiveeconomic
impact this collaborative
effort will bring in the form
of more international in-
bound ftravel to the US.
The campaign is equally
signfiicant in the message
it sends to the world—we
welcome you. We're glad
you're here.

There’'s so much to
explore here in the United
States. You can view the
inaugural TV spots on
the Discover America
YouTube channel at http://
www.youtube.com/user/
YourDiscoverAmerica

Collaboration  with  our
many  travel industry
partners is key to the
success of our efforts in
this campaign—and we
thank all of our partners for
their support.

Today the industry is
stronger than it has ever
been with virtually all of
the minds in travel working
together and supporting
one another more than
ever. This week, the
strength of our industry
is being demonstrated
across the country—
during National Travel
and Tourism Week. First
celebrated in 1984, this
annual event led by the
U.S. Travel Association is

highlighted by localized
events in cities, states
and travel businesses
nationwide to champion
the power of travel. Our
thanks again goes to Roger
Dow and the team at U.S.
Travel for all they do on
behalf of our industry.

While we have much to
celebrate, however, we
also learned of very sad
news late last week, with
the loss of Gary Sain,
President and CEO of
Visit Orlando since 2007.
Gary brought millions of
tourists from around the
world to Central Florida
during his tenure. In 2010,
under Gary’s leadership,
Orlando became the first
destination in the United
States to break the 50
million visitor mark. That
year Orlando recorded a
record 51.5 million visitors,
a milestone among many
for which Gary was
admired.
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Brand USA is committed to developing innovative cooperative marketing programs that will create
and add value for the U.S. travel and tourism industry. Through our relationships with industry
partners, Brand USA will develop customized initiatives targeted to key international markets.

g
come to USA nm

Summer Edition 2012

Through a  global -""'

representation  network, =
Brand USA will leverage :
international partners to
create highly impactful
cooperative programs at a
significant cost savings.

By participating in these
programs, businesses
will have the opportunity
to build partnerships with
key travel agencies, tour
operators, wholesalers and
inbound tour operators.

These initiatives will allow
businesses the opportunity
to promote their products
with greater effectiveness,
obtain access to new
markets and broaden
reach in existing markets.

Partnership opportunities
will  be communicated
through this website, so
please come back and
visit us often.

Brand USA is seeking
qualified organizations
interested in providing in-
country representation
services described below.

-Representation, Co-op
Promotions and Trade
Relations.

-Public Relations.

-Event Coordination and
Promotion.

-Market Intelligence.
-Metrics and Reporting.

If your organizagtion is
interested in sumbitting
a proposal for these
services.

partnerships@thebrandusa.com
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Frequently Asked Questions

Who owns
and operates
DiscoverAmerica.
com?

DiscoverAmerica.com
is owned and operated
by the Corporation for
Travel Promotion, now
doing business as Brand
USA.

This public-private
marketing entity was
created in 2010 to
encourage and inspire

travellers to explore
America’s  boundless
possibilities.

| can’t find the
information that I’'m
looking for on the
website. What should
| do?

First, read the FAQs
below to see if your
question is answered.
Next, use ‘Search site’
in the top right hand side
of all pages. If you are
unable to find what you
are looking for, email us
at info@thebrandusa.
com.

| do not see my

country’s flag on the
website. How can |
view in my language?

DiscoverAmerica.com
is currently designed to
serve travellers from the
UK, Canada and Japan.
We will be expanding
into new markets and
adding additional
languages in the future.

In the meantime, we
invite you to view the
website from the market
with whose language
you are most familiar.
Please keep in mind
that some information
on these sites has been
tailored just for the
markets listed above.

Where can | find
information on such
items as currency
exchange, taxes,
health and medical,
and voltage/adapters?

Go to the ‘USA Travel
Information’ section in
the Menu.

Do | need a visa for
leisure or business
(non-lmmlgrant) travel

to the U.S.?

The answer depends
on a couple of factors,
including your country
of citizenship. For the
full explanation, see the
‘USA Travel Information’
section in the Menu.

Also, please note that
upon entry into the
United States your
photograph and digital
fingerprints  will  be
collected.

Many countries around
the world use biometrics
as a way of facilitating
the international travel
process, protecting
travellersagainstidentity
theft, and preventing
document fraud, as well
as for security purposes.
For more information
about these procedures,
visit  www.dhs.gov/us-
visit .

How can my
organization
learn more about
advertising and
content opportunities
on DiscoverAmerica.
com?

Please contact:

marketing@
thebrandusa.com

How can my
organization
learn more about
partnership
opportunities with
DiscoverAmerica.com
and Brand USA?

For enquiries regarding
how to become a partner
on  DiscoverAmerica.
com or with Brand USA
please contact :

partnerships@
thebrandusa.com

Where should press
and media enquiries
be directed?
Please contact:

media@thebrandusa.
com

40. Minneapolis Convention and \hlnm Association

¥ "B0. Travel Portiand (Portiand, Oregon)

1. Alabama Tourism Department

2. Alaska Travel Industry Association
3. America Samoa Visitors Bureau

4. Arizona Office of Tourlsm

5. Greater Phoenix Convention &.\nsllorq Bureau

6. Arkansas Department of Parks & Tourism

7. California Tourism

8. LA Ing.; Los Angeles.Convention and Visitors
9. San Diego Convention & Visitors Bureau
10.San Francisco Convention & Visitors Bureau
11.Colorado Tourism Office

12.Denver Convention & Visitors Bureau

13.Connecticut Commission on Culture & Tourism

14.Delaware Tourism Office

15.Florida Tourism Industry Marketing Corporation

16.Greater Miami COI'W’e & Visitors Bureau

24 lllinois Office of
25. Chi::ngn Convention an

33.Maryland Office of Tourlsm
34.Baltimore Area Convention and Vis

41.Mississippi Division of Tourigm De: nt

42 Missourl Division of Tourlsm

43 Kanzas City Convention & Visltors Asso

44, 5t. Louis Convention & Visitors Commission
45.Montana Office of Tourism

46.Mebraska Division of Travel and Tourism

47.Nevada Commission on Tourism

48 Las Vegas Convention and Visitors Authority

Bureau 49, State of New Hampshire Division of Travel and Tourism D
50.New Jorsey Division of Travel and Tourism

51.Mew Mexico Touriem Department

52 Santa Fe Convention & Visitors Bureau

53.Mew York State Division of Tourism

54.NYC & Company (New York City)

55.North Carolina Divislon of Tourism, Film and Sporis Development
56. North Dakota Tourlsm Division

57.0hio Office of Tourism

58.Oklahoma Tourism & Recreation Department

59.0regon Tourism Commission

78, Virginia Tourism C:

_‘ B1.Pennsylvania Tourism Office
62. Philadelphla Convention & Visitors Bureau
63.Puerto Rico Tourism Company
B4_Rhode Island Tourism Division

th Carolina Department of Parks & Tourism
5ton Cumr-nlion Visitors Bureau
of Tourism

Development

73.Dalles Convention & Visitors Bureau

74.Greater Houston Convention & Visitors Bureau
76.United States Virgin Islands Department of Tourism
76.Litah Office of Tourism

77.Vermont Department of Tourism and Marketing

79, Washington Tourism Alliance
80, Seattie Convention and Visitors Bureau

B1.Deatination DC (Washingten, D.C.)
82 West Virginia Division of Tourism
B83.Wisconsin Department of Tourlam

£4 Wyoming Travel & Tourlam

http://www.thebrandusa.com
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United States of America.

Discover this land,
like never before
)

State Official Name . Sup. Ab. Union Population Capital Largest City
Alabama State of Alabama 135.756 AL 14-12-1819 4.779.736 Montgomery Birmingham
Alaska State of Alaska 1717.854 | AK 03/01/1959 710.231 Juneau Anchorage
Arizona State of Arizona 295.254 AZ 14/02/1912 6.392.017 Phoenix Phoenix
Arkansas State of Arkansas 137.732 AR 15-06-1836 2.915.918 Little Rock Little Rock
California State of California 423.97 CA 09-09-1850 37.253.956 Sacramento Los Angeles
Carolina del Norte  |State of North Carolina 139.389 NC 21-11-1789 9.535.483 Raleigh Charlotte
Carolina del Sur State of South Carolina 82.932 sC 23-05-1788 4.625.364 Columbia Columbia
Colorado State of Colorado 269.601 co 01-08-1876 5.029.196 Denver Denver
Connecticut State of Connecticut 14.357 Cli 09-01-1788 3.574.097 Hartford Bridgeport
Dakota del Norte State of North Dakota 183.112 ND 02-11-1889 672.591 Bismarck Fargo
Dakota del Sur State of South Dakota 199.731 sD 02-11-1889 814.18 Pierre Sioux Falls
Delaware State of Delaware 6.447 DE 07-12-1787 897.934 Dover Wilmington
Florida State of Florido 170.304 FL 03-03-1845 18.801.310 Tallahassee Jacksonville
Georgia State of Georgia 153.909 GA 02-01-1788 9.687.653 Atlanta Atlanta

State of Hawaii,

Hawai Moku'aina 0 Hawai'i 28.311 HI 21/08/1959 1.360.301 Honolulu Honolulu
Idaho State of Idoho 216.446 1D 03-07-1890 1.567.582 Boise Boise
llinois State of Illinois 149.998 IL 03-12-1818 12.830.632 Springfield Chicago
Indiana State of Indiana 94.321 IN 11-12-1816 6.483.802 Indianapolis Indianapolis
lowa State of lowa 145.743 1A 28-12-1846 3.046.355 Des Moines Des Moines
Kansas State of Kansas 213.096 Ks 29-01-1861 2.853.118 Topeka Wichita
Kentucky Commonwealth of Kentucky 104.659 KY 01-06-1792 4.339.367 Frankfort Louisville

State of Louisiana,

Luisiana Etat de Louisiane 134.264 LA 30-04-1812 4.533.372 Baton Rouge Nueva Orleans
Maine State of Maine 91.646 ME 15-03-1820 1.328.361 Augusta Portland
Maryland State of Maryland 32.133 MD 28-04-1788 5.773.552 Annapolis Baltimore
Massachusetts Commonwealth of Massachusetts 27.336 MA 06-02-1788 6.547.629 Boston Boston
Michigan State of Michigan 250.494 Mi 26-01-1837 9.883.640 Lansing Detroit
Minnesota State of Minnesota 225.171 MN 11-05-1858 5.303.925 Saint Paul Minneapolis
Misisipi State of Mississippi 125.434 MS 10-12-1817 2.967.297 Jackson Jackson
Misuri State of Missouri 180.533 MO 10-08-1821 5.988.927 lefferson City Kansas City
Montana State of Montana 380.838 MT 08-11-1889 989.415 Helena Billings
MNebraska State of Nebraska 200.345 NE 01-03-1867 1.826.341 Lincoln Omaha
Nevada State of Nevada 286.351 NV 31-10-1864 2.700.551 Carson City Las Vegas
MNueva lersey State of New Jersey 22,588 NJ 18-12-1787 8.791.894 Trenton Newark
MNueva York State of New York 141.299 NY 26-07-1788 19.378.102 Albany MNueva York
MNuevo Hampshire  |State of New Hampshire 24.216 NH 21-06-1788 1.316.470 Concord Manchester

State of New Mexico,

Nuevo México Estado de Nuevo México 314.915 NM 06/01/1912 2.059.179 Santa Fe Albuguergue
Ohio State of Ohio 116.096 OH 01-03-1803 11.536.504 Columbus Columbus
Oklahoma State of Oklahoma 181.035 OK 16/11/1907 3.751.351| Oklahoma City Oklahoma City
Oregdn State of Oregon 254.805 OR 14-02-1859 3.831.074 Salem Portland
Pensilvania Commonwealth of Pennsylvania 119.283 PA 12-12-1787 12.702.379 Harrisburg Filadelfia
State of Rhode Island and Providence
Rhode Island Plantations 4,002 RI 29-05-1790 1.052.567 Providence Providence
Tennessee State of Tennessee 109.151 TN 01-06-1796 6.346.105! Nashville Memphis
Texas State of Texas £95.621 TX 28-12-1845 25.145.561] Austin Houston
Utah State of Utah 219.887 ut 04-01-1896 2.763.885 Salt Lake City Salt Lake City
Vermont State of Vermont 24.901 VT 04-03-1791 625.741 Montpelier Burlington
Virginia Commonwealth of Virginio 110.785 VA 25-06-1788 8.001.024 Richmond Virginia Beach
Virginia Occidental |State of West Virginia 62.755 Wv 20-06-1863 1.852.994 Charleston Charleston
Washington State of Washington 184.665 WA 11-11-1889 6.724.540 Olympia Seattle
Wisconsin State of Wisconsin 169.639 Wi 29-05-1848 5.686.986 Madison Milwaukee
Wyoming State of Wyoming 253.336 WY 10-07-1890 563.626 Cheyenne Cheyenne

United States of America
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DiscoverAmerica.com - Official U.S,
Travel Site
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http://www.youtube.com/yourdiscoveramerica
https.//twitter.com/#!/discoveramerica

http://DiscoverAmerica.com
https://www .facebook.com/DiscoverAmerica




